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Emoji have are now considered a legitimate communication tool in non-adolescent filled environments. The article aims at detailing the significance of emoji and emoticons in official workplace communication. 
Emoticons and emoji are termed as discourse particles in communication, this is to say they manage the structure and the flow of discourse by adding intention with no significant semantic meaning (Maschler & Schiffrin, 2015). They are most applicable in situations where face threat exists; to eradicate awkwardness and reduce the chances of misinterpretation. The use of emoji and emoticons has been attributed to the fact that millennials form a significant number of the American workforce. It is illogical to conclude that the toneless nature of electronic communication is the reason behind domination of the happy face emoji. Emoticons are significant communication tools in the workplace since they express positive vibes, mark jokes, and strengthen or soften statements from being misunderstood. 
Casual communication channels have boosted the rise of emoji where they are integrated as slack but appropriateness should be observed (Karanges, Johnston, Beatson, & Lings, 2015). The intention behind slack was to create an environment where the workforce would not feel diminished and could contribute fully. This is expressed by the code and conduct required at the workplace which require the workforce to abstain from, thus feeling less of themselves. Register is necessary, however, in inclusion of discourse markers in communication. Register describes different kinds of communications for different situations thus the need not to deviate from the standard office rules when communicating.
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